HyperTarget Marketing
Presents:

THE IMPORTANCE OF INBOUND MARKETING

Without marketing, businesses would go nowhere. Marketing is present in virtually all departments of a
business: advertising, sales, and public relations. Effective marketing is vital for a business to survive.

Marketing campaigns must address every
possible avenue for success, this includes:

Why Inbound Marketing?

Consider the Facts

Inbound marketing statistics:
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All inbound marketing techniques are geared towards
producing quality leads through organic and natural means.

Quality Leads

The want for quality leads online has
driven inbound marketing's growth.

How Pay Per Call Marketing Works
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Pay Per Call Marketing:

First, an advertiser or business decides to run a marketing
campaign. The advertiser/business then creates a pay per
call campaign and determines what the pay per call
requirements are with the publisher. The publisher then
applies the client’s designated phone number to specific
marketing campaigns. Potential prospects for the client
search for the services the advertiser provides. Prospects
see the publisher's ad and call the designated phone
number. The publisher tracks the call and the phone call is
forwarded to the client (aka: the advertiser or business). The
client then pays the publisher for all qualified phone calls.

Other Marketing Tools to Never Forget
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The following are some stats that justify and quantify how
important inbound marketing truly is.
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